




















Meet at the Lake Proposed Marketing Budget 2019- Revised 

1st Priority Annual $ 

MPI Chicago (affiliate membership) $99  

MPI Wisconsin  $576  

ASAE $475  

RCMA $195  

Google Business/SEO $660  

MATL Catalog Design (per 100)  $2,400  

MATL Catalog Printing (per 100)  $380  

MidwestMeetings.com $200  

Membership Events *Does not include mileage $950  

Photo shoot Riviera $470  

Wisconsin Meetings Spring Issue $1,726  

Wisconsin Meetings Digital Listing  $695  

Actual Spend estimate: $8,826  

Pre-approved budget: $10,000  

Budget "Credit" moving into 2nd Priority $1,174  
 

2nd Priority Annual $ 

HelmsBriscoe Property Listings: $5,000 package $5,000  

Wisconsin Meetings Print for Summer & Fall $3,452  

Direct Mail - 500 postcards Spring & Fall *Includes postage $475  

Total minus $1,174 pre-approved credit $7,753  
 

3rd Priority Annual $ 

Interactive Sky & Venue Tour Video for MATL and property 
websites, social media $4,500  

Downtown Lake Geneva Short Video  4,000 

  $8,500  
 

Pending CVB and/or Individual Property Participation   

HelmsBriscoe Property Listings: $5,000 package $5,000  

RCMA Convention (January 2020) *+Travel & Lodging $2,400  

Cvent- Microsites Page *hold off for now $5,000  



Meet at the Lake Proposed Marketing Budget 2019- Revised 

*Require 1 diamond listing for promoted venues $3,273 each- 
Riviera included.   

 


























